a 
a 
en 
u 

i ! 
'J 

-p 

£ 

Q 
flJ 

-iD 

a 


CONTENT 


- 1 


Fig. I 



28 


SHOPPING 
COMPUTER 


(e.g. KIOSK) 


INSERT 

MEDIA 

INTO 

TV 


I 


•34 


36 


RECORD PROGRAMS 
WATCHED, TIMES 
TO EST. PROFILE 


38 


REMOVE 
MEDIA 


40 


INSERT MEDIA 
INTO SHOPPING 
COMPUTER 


44 


PRESENT 
SHOPPING LIST 
FOR USER 
SELECTION 


I 


42 


MATCH TO 
AVAILABLE 
PRODUCTS 


BEST AVAILABLE COPY 


